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Beverage Needstates are Expanding

1970s
•Refreshment

•Basic Function

Today
•Social Fun

•Relaxation

•Individuality

•Wellness/Health

•Hydration

•Energy

•Replenishment

•Portable/Active

•Mood 

Enhancement

Source:  Beverage Marketing Corporation 2



Current Beverage Trends
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0% 50% 100%

Coffee/ready-to-drink coffee

Crackers/chips/savory…

Tea/ready-to-drink tea

Fortified/enhanced bevs

Snack/cereal/nutrition bars

Juice/juice drinks

Meal replacement drinks

Soy beverages

Fresh fruit/vegetables

Yogurt/yogurt drinks

Oatmeal/hot cereal Grocery regularly
buy

Buy for specific
health concern

Marketed for
specific health
concern

Purchasing of Selected Types of Grocery w/Targeted 
H&W Positioning (% US shoppers)

Read as follows: 64% of 
shoppers regularly buy 
oatmeal/hot cereal.  Of these, 
57% buy it at least partly due to 
nutritional advantages related to 
health concern; and 51%  
regularly buy brands marketed 
as targeting specific health 
concerns.

Note: Based on product purchasing within past 12 months.
Source: Packaged Facts Sept 2011 Food Shopper Insights Survey
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35%
41% 46% 46% 49%

50%
53%

61% 64% 63%

2006 2007 2008 2009 2010

Completely/Somewhat Agree-2010

I look for foods/beverages with a
short list of recognizable ingredients

I prefer foods that are minimally
processed

CAG ’06 - ’10: +6.0%

CAG ’06 - ’10: +8.5%

Natural Marketing Institute, H&W Trends 
Database, August 2011,  base: primary 
grocery shoppers

Clean label = recognizable ingredients and 
minimal processing
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Many Consumers are Interested in Protein

• 97% of US consumers are aware of protein and its benefits compared 
to 83% in 2008.

• 55% of U.S. consumers express interest in getting more protein in 
their diets.2

• Nearly half (45%) of consumers look for foods and beverages with a 
short list of recognizable, minimally processed ingredients.3

1. HealthFocus, 2012 
2. IC Protein White Paper
3. NMI Aug 2011 6



Dairy Proteins are Versatile Ingredients…
• Pure, natural and simple will be the growing mantra of an ever 

evolving and increasingly savvy consumer.1

• Whey protein isolate is a high-quality, neutral-flavored protein found 
naturally in milk that can be used to boost the protein content of foods. 

• Milk minerals are a natural source of calcium derived from milk. This 
single ingredient also supplies protein and minerals which are 
important for calcium absorption and utilization.2

• Dairy proteins are minimally processed since they’re made by physical 
separation rather than by addition of chemicals.

1. NMI, 2012
2 USDEC Applications Monograph: Calcium
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…that also Support Exercise Recovery
• High quality dairy proteins provide the nutrient profile to 

meet daily and post-exercise nutrition recommendations. 

• 88% of consumers recognize that protein helps build muscle.1

• Choosing a post-exercise snack or beverage that contains high-quality 
protein will help reduce muscle breakdown and stimulate muscle 
growth.

• Whey protein is a natural, complete protein that comes from dairy.  It 
delivers all essential amino acids including branched-chain amino 
acids such as leucine, which are important for muscular health.

1.  New Nutrition Business, 12 Key Trends in Food, Nutrition and Health 2014

8



Veggie Burst
• This high protein, clean label juice is 

refreshing after a workout or as a snack. 

• A high protein diet promotes both exercise 
recovery and muscle maintenance with aging.

• Nearly 6 of 10 Americans consider protein 
content when buying food or beverages.1

• Juice and vegetable juice drinks comprise 
nearly 43% of new global drink launches.2

• This excellent protein source contains dairy 
ingredients whey protein isolate and milk 
minerals which contribute to the clean label.

1. 2012 survey from the International Food Information Council
2.  Innova, Vegetables & Spices Rev Up Juice & Juice Drinks, June 2013

12g (24% Daily Value) protein and 30% 
Daily Value of calcium per 240 ml serving
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Thank you!

www.InnovateWithDairy.com
www.usdec.org
techsupport@innovatewithdairy.com

@USDairyIngreds

http://www.innovatewithdairy.com/
http://www.usdec.org/
mailto:techsupport@innovatewithdairy.com
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